


Module 4- Present your project

Unit 2- Know how to argue and convince 
an audience of professionals



TOPICS of our module

What is rethoric?

Articulating a persuasive argument: Basic ideas

Articulating a persuasive argument: Proceeding
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KEY CONCEPTS

Rhetoric: Art of effective or persuasive
speaking or writing. This art was largely studied
by the ancient Greece and Rome.

Rhetoric can be used to organize and maintain
social groups, construct meanings and
identities, coordinate behaviour, mediate
power, produce change, and create knowledge.



Definitions
& explanations



DEFINITION & 
EXPLANATIONS

Basic idea to keep in mind

Rhetoric on logic, can be a powerful tool to 
articulate a persuasive message

We are going to stop in the three stages 
linked to delivery a rhetoric speech

• Acknowledging (your) language
• Building a message
• Delivering the speech



DEFINITION & EXPLANATIONS
Rhetoric can be a powerful tool to articulate a persuasive message

But where should I start? Acknowledge your language! 

Basic ideas to keep in mind:

• Language is constitutiveWe shape and are shaped by language

• Language is dialogic It’s a two way street between self and others

• Language has a context The message that we produce is linked to the social, cultural and    

economical reality.

• Language is connected with self-experience The “inner speech” varies from one to other.



DEFINITION & EXPLANATIONS

Rhetoric can be the tool to articulate a persuasive message. 

Language acknowledged? Time to build your message!

• Be articulated
• Show a clear viewpoint
• Contain verifiable data
• Be adapted to your audience
• Be engaging
• Not contain personal perceptual ideas

Your message should



DEFINITION & EXPLANATIONS

Follow the reciprocity code: If you want to receive, you’d be ready to give as well.

But what should you give?

• A Digital Take-Away: An electronic distribution of your slides post-talk can give your audience a way to refer back to your points 
and ideas when making a decision. 

• Your Social Media Information: Encourage people to reach out to you there to continue the discussion or share quick ideas! This 
gift is useful in a large setting where you may not be personally "known" to much of your audience.

• Your Time: Let your audience know that you are willing to use your time to help them see your point of view. Beyond ensuring 
that everyone knows the best way to reach you with questions, you can offer to stick around post-presenting to discuss 
questions or concerns one-on-one. 

• Your Attitude/Passion: Anyone willing to take the lead should model the behaviour they want to see from others. Have a positive 
attitude and produce a personal relationship with your audience.

Specific tips to convince a profesional audience



DEFINITION & EXPLANATIONS
Rhetoric can be a powerful tool to articulate a persuasive 

message

I’m aware of my language, my message ticks all the points, it’s 
time for practice but… 

What should I expect during and after delivering my message?

• Put your facts in good use: Be ready to debate

• Be not only confident but trustworthy

• Engage with the audience feedback: Whether it’s verbal or 
non verbal



Examples



EXAMPLES
Martin Luther King Jr 
(1963): I have a dream

Steve Jobs (2007): 
Stanford 
Commencement address

Malala Yousafzai 
(2013):UN Speech



Questions & 
conclusion



WHAT YOU NEED TO KEEP IN MIND…

Remember that communication 
is more than just words

Adjust your message to facilitate 
greater understanding

Engage actively with the verbal 
and nonverbal feedback from 

others

Take the same time to 
understand that to be 

understood



TO DEEPEN THE TOPIC

• Links, resources, bibliography, references etc.

o BBC Bitesizes (Accessed 2020): Writing to persuade, argue and advise https://www.bbc.co.uk/bitesize/guides/zyydjxs/revision/5

o Beirne, Bridget (2014): Want to persuade your presentation audience? Give them something https://www.ovationcomm.com/insights-on-communication-skills-
and-relationship-building/trying-to-persuade-in-a-professional-presentation-what-are-you-giving-them

o Carmine Gallo (2017): 5 Reasons Why Steve Jobs' iPhone Keynote Is Still the Best Presentation of All Time. The original iPhone presentation had all the elements of 
a great story. https://www.inc.com/carmine-gallo/5-reasons-why-steve-jobs-iphone-keynote-is-still-the-best-presentation-of-all-ti.html

o Cialdini, Robert (2001): Harnessing the science of persuassion. https://hbr.org/2001/10/harnessing-the-science-of-persuasion

o Ghulam Haider (2014): Analysis of Malala Yousafzai’s speech: Application of Aristotle’s ethos, pathos, and logos -
http://ijee.org/yahoo_site_admin/assets/docs/10.1152714.pdf

o Camille Langston (2016): How to use rhetoric to get what you want? https://www.ted.com/talks/camille_langston_how_to_use_rhetoric_to_get_what_you_want

o San Diego State University (Accessed 2020): What is rhetoric? https://rhetoric.sdsu.edu/resources/what_is_rhetoric.htm



https://citiesbyheart.aeva.eu/
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