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Walking tours

With the increasing interest in 
heritage tourism development, 
particularly for small 
communities, there has been 
growing interest within 
communities to develop historic 
walking tours as a “draw”, adding 
to the collection of activities 
visitors can do when visiting.

The walking tours may be of the 
downtown area’s historic 
buildings and related heritage 
sites, or for a community's historic 
district.



Interest points - Interpretive Stops

• Interest points or 
Interpretive Stops are 
places such as historic 
homes, historic gardens, 
architecture, industry, etc. 
that can illustrate your 
story in the city 

• The sites should show a 
common theme or story



Definitions
& explanations



Planning a walking tour 

Planning a walking tour is not 
really rocket science if you 
know the city and its history 
decently well
It is your story in the city so 
you know it by heart!



Planning a walking tour 
STEP 1: Picking the location/s

• As a local resident, pick the locations that you think 
you have adequate knowledge on and that are 
connected to your personal story and can 
particularly interest the public 

• Heritage and old city tours, culinary or street-market 
tours, your neighbourhood or a particular 
neighbourhood/venue tours, community's historic 
district tour- all make great options for walking tours 
of “your” city!...



Planning a walking tour 
STEP 1: Picking the location/s

• Make a list of all of the sites that you consider for possible 
interpretive stops, and pinpoint their location on app available on the 
online platform 

• Make a list of the main interpretive theme or concepts that each of 
the potential locations would best illustrate

• Look for those sites that illustrate a common theme or story

• In the era of hyper-local experiences, travellers are keen to explore a 
location in all its authenticity



Planning a walking tour 
STEP 2: Research the idea for your tour

• Research your tour really well and acquaint yourself 
with the smallest details that are relevant for your tour 
and its locale

• Find out if the interpretive theme or message you are 
considering for your tour is interesting

• Ask yourself: Will visitors “want to know this”? Will you 
be able to market the tour? What will visitors see, 
discover and experience on this tour? What are the 
“Oh My” stories?



Planning a walking tour 
STEP 2: Research the idea for your tour well

• Try to associate to elderly people that live in the neighbourhood and 
have interesting stories to share and connect them to your own

• Outline what you want the tour to accomplish – its OBJECTIVES -
remember your tour should be adequate/specific to your resources 
and your desired outcomes

• The objectives of the complete tour should be in line with the 
objectives of each interest point



Planning a walking tour 
Step 3: Create a guided discovery

Make your tour truly 
engaging by connecting the 
past to the present while 
helping travellers to immerse 
on the particular details of 
the various attractions- with 
their rich past and 
captivating present- that 
surround them



Planning a walking tour 
Step 3: Create a guided discovery
• Keep in mind that it is crucial to draw out intriguing stories and 

fascinating details of the neighbourhood
• Your guests want to explore and learn about the facts and fictions of 

the locale they are visiting
• Tip: Shortcuts and masked details are always popular as they help 

travellers feel like a local



Planning a walking tour 
Step 3: Create a guided discovery

• In order to create a guided discovery, it is also 
important to determine WHO the participants you 
are trying to attract are

• Each different market group might need some 
different “interpretive” considerations - So think 
about your intended audience



Examples



Examples
Here are some examples you can take into consideration when 
planning your tour:

STEP 1: Picking the location/s
• Theme or concept: an example of an interpretive theme might be The 

influence of your community on the gastronomic culture of the city

STEP 2: Research the idea for your tour
• Objectives of the tour – Here are some examples:

• Understand how the migration and culture inclusion affected the community's 
growth

• Learn how this community was/has been associated with the city growth 



Examples
STEP 3: Create a guided discovery
WHO your participants are: here are some examples of participants you 
may have

• Local residents who have lived here for a long time
• Local residents who are new to the community
• Tourists from within the country
• Tourists from abroad
• Etc.

Find out how to tell your story in a striking way so you can fascinate 
your  participants and capture their attention



Questions & 
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WHAT YOU NEED TO KEEP IN MIND…

It is your story in the city, so remember to:

• Attract the attention or curiosity on the tour participant - Have 
provocative headlines or ask provocative questions to get the visitor 
interested in the stop

• Relate the concepts or information into terms that participants can 
understand

• Reveal the main concept at the end of the interpretation point
• Address the tour as a Whole – make sure that each at interpretive stop 

the respective message links to the other stops, and illustrates the main 
theme



TO DEEPEN THE TOPIC

• https://onlinelibrary.wiley.com/doi/full/10.1111/1745-5871.12275
• https://www.researchgate.net/profile/John_Veverka/publication/3229883

73_Interpretive_Master_Planning_Philosophy_Theory_and_Practice_m_us
eums_etc/links/5a7b10f6a6fdccc24718c2ce/Interpretive-Master-Planning-
Philosophy-Theory-and-Practice-m-useums-etc.pdf 

• https://portal.uni-
freiburg.de/interpreteurope/service/publications/recommended-
publications/veverka_planning-interpretive-walkingtours.pdf

• https://medium.com/altertrips/5-steps-to-planning-a-walking-tour-
1455fe16f2cf

• https://www.interpnet.com/NAI/nai/_publications/JIR_v23n2_Ellis.aspx
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